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bnaromapcTBeHHOE MUCHMO

Ot nuua Mexaynapoanoii Beiciueit IlIkonsl bpena MeHeDKMeHTa U
MapkeTHHra BbIpakaro OrpoMHyto OarofapHocts ®EnopoBy ApTéMy 1 ero
KOMaH/Ie 3a IMpoQeCCHOHANbHBIHN MOAX0/1, BHUMATE/IbHOS OTHOIICHHE K HAIIUM
MHTEPHET MPOEKTaM U ONEPATUBHOCTH IPH BHITIOJTHEHUH ITOCTABICHHBIX 3a1a4.
VBepeHbI B TOM, UTO JajbHeHIlIee B3aUMOBBITOHOE COTPYAHUYECTBO UMEET
3HAUMTEJIbHBIE MEPCIIEKTUBBI U OyeT CIocoOCTBOBATh TOCTHIKEHHUIO U
peanu3alyy LeJIeH.
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